Attracting
DPerfect

Ccustomers

The DPower of
Strategic Synchronicity
in Your Lusiness?!

"When I went through the
program I had some major
breakthroughs. Since
getting very clear on my
perfect customers, I can

now pick and choose the
clients I work with."
Kathleen Gage

Street Smarts Marketing

Let me ask you...

.. Have you ever had a less-than-perfect customer?
.. Are you tired of searching for new customers?

.. Are you a Small Business Owner that has
marketing control of your business who wants to
attract the type of client you love to work with?

"The workshop was great,
and the folks attending
made it even better. I
made some excellent
contacts that fit right in

with Attracting my Perfect
Customers.™

Cheryl Marzec

Sinbad Tours

¢ Learn The New Way: Strategic Synchronicity and how
it affects your business

¢ Be clear on the signals you are sending out that may be
attracting less-than-perfect customers

¢ Generate the kind of business you desire and people
with whom you enjoy doing business

"Not only did my mortgage
loan closings increase by
30%, I also found that I
can apply the same
techniques taught in the
workshop to just about any
area of my life, both
personally and
Pofessionally.”
Dan McCandless
Aspen Home Loans

March 25, 2010, 9:00 - 1:00
$215-pre—paid

4500 S. 404 E - B38
Salt Lake City

Facilitator/Synchronicity Leader in Utah, Laura Argllanc
will guide you through the process of creating a Strategic
Attraction Plan that is specific to your business and can be
implemented immediately to increase your organization's
client base. WWW.Metalogia.com

6o to www.Metalogia.com for more information and to get 801 815.1992
a free copy of the Six Steps of Strategic Synchronicity Pleaseivegister by March 19, 2010

f logia

TO REGISTER/INFORMATION:



